
BLAKLEY YOUNG 
Tupelo, MS | 662-871-1889 | blakley@blakleyyoung.com | LinkedIn | Website 

 

A strategic partner development leader with a proven record of building, managing, and expanding data-sharing and 
application partner ecosystems. Skilled in forging robust alliances, executing joint GTM strategies, and driving revenue 
growth across dynamic markets. Recognized for fostering cross-functional collaboration, aligning partner programs with 
organizational goals, and delivering innovative, measurable results. 

CORE SKILLS AND COMPETENCIES 

▪​ Strategic Partnership Development 
▪​ Market Analysis and Insights 
▪​ Strategic Planning & Execution 
▪​ Business Process Improvement 
▪​ Multimillion Budget Management 

▪​ Risk Assessment and Mitigation 
▪​ Revenue Growth Strategies 
▪​ Project and Vendor Management 
▪​ Social Media Marketing 
▪​ Customer Acquisition & Retention 

▪​ Cross-Functional Team Leadership 
▪​ Organizational Development 
▪​ Creative Problem Solving 
▪​ Marketing Communications  
▪​ Partner Relationship Management 

SELECTED CAREER ACHIEVEMENTS 

▪​ Recognized Leader: Selected as one of the Top 50 Leading Businesswomen in Mississippi by the Mississippi Business 
Journal and honored as a Woman of the Year Finalist. Also selected for the Top 40 Under 40 by the Mississippi 
Business Journal and recognized as a Woman of Distinction by New Expectations for Women in Mississippi. 

▪​ Transformational Growth: Led initiatives as Digital Sales Manager that resulted in a 2000% increase in revenue, 
maintaining a low churn rate of just 5%. 

▪​ Strategic Partnerships: Instrumental in securing one of the company’s largest partnerships while serving as VP of 
Digital Agency and Platform Sales. 

▪​ Certified Expertise: Earned the ANA Certified Marketer designation, reflecting high-level marketing skills. 
▪​ Innovative Marketing Leadership: Initiated BancorpSouth’s first paid media campaign as VP of Marketing. 

PROFESSIONAL EXPERIENCE  

WILAND | Niwot, CO ​  2023 to 2025 

Vice President, Digital Sales  

Administered innovative audience sales strategies and cross-vertical campaign execution, enhancing client success and 
fostering continuous growth in the evolving digital marketing landscape. Direct the operations and strategy of the digital 
agency team, positioning Wiland as a leading contributor in the digital landscape and fostering a culture of innovation 
and excellence within the team. Oversaw digital revenue growth initiatives, consistently delivering exceptional return on 
investment for clients, ensuring alignment with strategic objectives, and maximizing the effectiveness of marketing 
efforts. 

▪​ Leveraged data insights to inform critical strategic decisions and fine-tune campaign outcomes. This approach 
significantly boosted brand awareness, generated leads, drove substantial sales growth, and maximized ROI, leading 
to exceptional financial and market performance. 

▪​ Led revenue goal setting and execution, driving sales performance to meet and exceed targets consistently. 

▪​ Designed, implemented, and oversaw comprehensive audience sales strategies tailored for paid digital marketing 
campaigns across several vertical markets, effectively enhancing client engagement and campaign performance. 

▪​ Drove the successful sale, implementation, and management of Wiland audiences for paid media campaigns, 
ensuring that clients receive optimal targeting and engagement strategies to enhance their marketing efforts. 

▪​ Monitored and analyzed industry trends and the competitive landscape to identify emerging digital media 
opportunities, positioning Wiland at the forefront of digital marketing advancements. 

▪​ Cultivated and sustained robust relationships with digital agencies through diverse channels, ensuring open 
communication and partnership that drive mutual success. 

▪​ Identified new growth opportunities within established client accounts, including agencies and platforms, and 
articulated strategic points of view based on thorough analysis and findings to support decision-making processes. 

mailto:blakley@blakleyyoung.com
https://www.linkedin.com/in/blakleyyoung/
https://www.blakleyyoung.com


  

FULLTHROTTLE.AI | Malvern, PA ​ 2022 to 2023 

Channel Partner Manager  

Directed and enhanced operational workflows to bolster client success and retention, ensuring clients receive the highest 
level of service and support. Acted as the subject matter expert for FullThrottle’s cookie-less advertising technology, 
providing specialized support and guidance to small and medium-sized business clients and resellers throughout the 
United States. Collaborated closely with Sales, RevOps, Product Fulfillment, and Data Teams to refine and optimize the 
go-to-market process, ensuring alignment and effectiveness in delivering value to clients. 

▪​ Developed and curated comprehensive training materials that clearly outline the structured processes for client 
onboarding and continuous success, facilitating a smooth transition and engagement for new clients. 

▪​ Created and implemented a comprehensive support program, establishing structured frameworks to drive efficiency 
and ensure seamless operations in a dynamic environment. 

▪​ Coordinated reseller partner relationships by implementing effective sales strategies, establishing competitive 
pricing, recommending tailored programs, and training reseller sales teams to optimize performance. 

▪​ Steered initiatives established by FullThrottle Leadership, resulting in a 25% increase in operational efficiency across 
the organization. These efforts significantly contributed to overall business improvement and effectiveness, 
cementing a foundation for sustained success. 

BANCORPSOUTH | Tupelo, MS ​ 2019 to 2022 

Vice President of Marketing  

Spearheaded financial growth at BancorpSouth (NYSE: BXS), established in 1876, managing over $21Bn in assets across 
nine states, including Alabama, Arkansas, Florida, Louisiana, Mississippi, Missouri, Tennessee, Texas, and Illinois. Liaised 
closely with senior leadership to ensure alignment with the Marketing organization's objectives and provided ongoing 
support for all assigned initiatives. Conducted thorough evaluations of media agencies and promotional partners, leading 
the onboarding process and ongoing management of new vendors. 

▪​ Devised comprehensive long-term marketing strategies and solutions across various departments, focusing on 
initiatives for Card Services, Mortgage Lending, and HR. 

▪​ Supervised the fiscal management of marketing budgets, ensuring effective allocation and utilization of resources. 

▪​ Created and distributed detailed project timelines and status updates for team members, stakeholders, and vendors, 
while guaranteeing the awareness and completion of all required tasks. 

HEARTLAND MEDIA, LLC | Tupelo, MS​ 2015 to 2019 

Digital Sales Manager 

Led digital sales initiatives at Heartland Media by collaborating with eleven Account Executives and their clients, 
leveraging digital media advancements to drive business growth. Functioned as leading voice supporting corporate 
leadership to establish scalable processes and procedures for effectively partnering with external vendors. Engaged with 
vendors regularly to ensure adherence to best practices and compliance requirements, enhancing overall operational 
efficiency. Conducted client visits to engage with owners and the VP of Marketing, gathering insights into market 
potential and reinforcing collaborative relationships while presenting innovative campaign ideas to existing and 
prospective customers. 

▪​ Coordinated with up to ten external partners, including SEO experts and market researchers, to manage all digital 
marketing projects for regional small and medium-sized business clients. 

▪​ Created and delivered regular training sessions for Account Executives on emerging technologies and strategic shifts 
in digital media and marketing, sharing key updates during weekly sales meetings. 

▪​ Designed and executed comprehensive digital campaigns by orchestrating in-house teams and vendors (such as 
website designers and data analytics providers), achieving a 20-fold increase in client website marketing 
performance. 

▪​ Developed and managed the WTVA digital marketing budget, overseeing diverse product offerings including banner 
advertisements, contests, and a comprehensive social media strategy and execution plan. 

 



  

NORTHEAST MISSISSIPPI DAILY JOURNAL | Tupelo, MS ​ 2013 to 2015 

Digital Accounts Manager 

Designed compelling presentations featuring engaging visuals, background narratives, and case studies while offering 
tailored recommendations for advertising programs in alignment with client goals. Scrutinized client needs to determine 
the most effective marketing strategies and establish digital campaign budgets tailored to their specific objectives. 
Partnered with leadership to assess potential digital partnerships and develop training resources for newspaper account 
executives. Engaged with clients to share insights into internet advertising trends, address inquiries, and gather critical 
information necessary for securing future sales. 

▪​ Generated sales leads by executing a strategic blend of online advertising and social media tactics, expanding the 
client base on a limited marketing budget through the effective utilization of internal social media tools. 

▪​ Devised, assisted, and improved The Daily Journal’s online marketing brand and growth strategies for the clients. 

EARLY CAREER 

SNYDER & COMPANY, TUPELO, MS | Account Coordinator 

EDUCATION  

LSU SHREVEPORT | Master of Business Administration - MBA (2020) 

UNIVERSITY OF MISSISSIPPI - SCHOOL OF BUSINESS ADMINISTRATION | Bachelor in Business Administration, Marketing 

CERTIFICATIONS 

Keeper of the Local Business Online Toolkit (2022) | Sales Certified (2022) | Monthly Recurring Revenue Master (2022) | 
Programmatic Essentials (2022) | Digital Media Essentials (2021) | Direct Buying Essentials (2021) | Search Essentials 
(2021) | Social Media Essentials (2021) | Certified ANA Marketing Professional (2021)  

HONORS AND AWARDS  

Top 40 Under 40, 2023 | Woman of Distinction, 2022 | Influential Women Finalist, 2021 | Top 40 Under 40 Finalist, 2020 
| Influential Women in Northeast Mississippi Nominee, 2019 | Top 40 Under 40 Finalist, 2018 | Influential Women in 
Northeast Mississippi Nominee, 2018 | Top 50 Leading Businesswomen in Mississippi for 2018 Finalist | Top 40 Under 40 
Nominee, 2018 

BOARD MEMBERSHIP  

Sanctuary Hospice Junior Auxiliary – Board Member (May 2013 to Present) | The Shepherd's Hands – President (Sep 
2013 to Jan 2018) | Wives of Warriors – Member (Jan 2017 to Present) | New Expectations for Women in Mississippi – 
Marketing Chair (Nov 2018 to Jan 2020) | United Way of Northeast Mississippi, Inc. – Women United Founding Member 
(Jul 2021 to Present) | Vitalant – CDLC Leadership Council Member (Feb 2022 to Present) | The Association for 
Excellence in Education Inc, – Grant Reviewer (Feb 2022 to Present) 

REFERRAL LINKS  

Brag Book 

https://drive.google.com/drive/folders/1gnbDY87ePdh7hJlzVD1de4HeziyfcQoH
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